Brussels, 8 November 2002

EU anti-smoking campaign goes pop: music stars join chorus of "Feel free to say no to tobacco"

Young people know their names and songs by heart: Moby, Sophie Ellis Bextor, Tiziano Ferro, A-Teens, Liberty X, Loona, Billy Crawford, Natural and many more - a long list of pop stars say no to tobacco and have joined the EU-wide campaign aimed at preventing smoking among young people. They appear in adverts which will be broadcast by 38 television channels in all Member States and by MTV throughout Europe. The ads will also be shown in more than 5,000 cinemas in the EU. "Feel free to say no" is the slogan of the EU-wide anti-smoking campaign to help combat smoking among children and adolescents. It started on 31 May with the kick-off of the tobacco-free World Cup and the active support of UEFA and dozens of European World Cup players. It is part of the Commission's broader tobacco control strategy and targets EU-wide 36.2 million young people between 12 and 18 years. The overall budget of the campaign is €18 million for three years (€6 million per year).

Health and Consumer Protection Commissioner David Byrne said: "Pop music is an important part of life for a lot of young people. We shouldn't accept pop music being used as a playing field for the tobacco industry's marketing strategies aimed at recruiting young smokers to compensate for the middle-aged and older customers they lose through smoking-related illnesses. It is well-known that eight out of ten people who smoke start when they are between 12 and 18 years old. Once they are hooked by the nicotine, these people no longer have a real choice. That's why we want young people to feel free to say no to tobacco while they still have the choice. I am pleased to see so many of their stars teaming up with the EU to fight against smoking. The credibility of these non-smoking music stars supports the message 'Be cool - don't smoke' among their audiences so that young people say no to the tobacco industry's influences."

Tobacco smoking by young people

Roughly one in three young people in the EU smoke regularly: 36.8% of young people aged 15 to 24 said in the latest EU-wide opinion poll that they smoke cigarettes regularly, 38.8% of young men and 34.9% of young women (Eurobarometer 57.2 "Attitudes and opinions of young people in the EU on drugs", October 2002). At the same time it is well-known that the years between 12 and 18 are crucial for the rejection or adoption of a smoking habit. Findings of the World Health Organisation (WHO) show that the rate of young smokers is increasing in all EU Member States ("Health and Health behaviour among young people in Europe", HBSC survey 1997-98, WHO Regional Office for Europe). Every second adolescent smoker will eventually die from the negative effects of smoking. Every year, 500,000 people in the European Union die prematurely from smoking-related diseases. 

The campaign

The aim of the EU anti-smoking campaign is to increase awareness among teenagers of the negative effects of tobacco consumption. The Commission launched an open call for tender and a contract for one year was signed with a communications agency in December 2001. The contract is renewable twice, depending on a successful evaluation of the contractor's services. 

The campaign is based on an integrated communications' strategy using classical advertising, television, cinema and radio commercials, advertisements and billboard advertising, as well as classic public relations and events. Another aspect of the campaign is an extensive website in eleven languages, www.feel-free.info, which includes also links to Quit-lines, NGOs, national authorities and EU websites. 

"Feel free to say no" should be understood as an image campaign for non-smoking. The message is: anyone who smokes is not free, but is incarcerated by his or her addiction to nicotine – cigarettes do not solve problems, they cause them. The key messages of the campaign are not communicated in the form of a ban or a warning. Rather, they focus on emotional appeal and creative communication. Young people who start smoking put their health and their lives at risk. These messages must be carried into the worlds of young people by a positive, smoke-free attitude to life. 

First footballers, now music stars join in the fight against young people smoking

Pop music plays an important role in the life of a lot of young people. They often identify themselves with particular pop stars. The high credibility of the artists - who are non-smokers themselves - supports the message "Be cool - don't smoke" and underlines that non-smoking is "cool" and "in". As with the European football stars who appeared in the first ads of the campaign, the strong statements against smoking by these idols and role models will support young people in their decision not to smoke. 

The campaign ads vary in the different Member States to take account of the popularity of individual stars in respective countries.

Music stars who speak out against smoking in the campaign ads are, among others: Moby ("In this world"), Sophie Ellis Bextor ("Murder on the dancefloor"), Tiziano Ferro ("Imbranato"), Natural ("Put your arms around me"), A-Teens ("Floor filler"), David Charvet ("Jusqu'au bout"), Billy Crawford ("You didn't expect that"), Leningrad Cowboys ("There must be an angel"), Loona ("Rhythm of the night"), Wonderwall ("Just more"), Liberty X ("Just a little"), Keti Garbi ("Ti theloun ta mati sou"), B3 ("I.O.I.O"), Chayenne ("Boom boom") and B4-4. B4-4 is also recording the official campaign song "Feel free to say no" which will be released in January.

The kick-off of the EU's anti-smoking campaign to help combat smoking among children and adolescents was supported by UEFA and the first campaign ads aired during the World Cup included non-smoking European football stars. Their commitment, their willingness to perform and their skills are positive characteristics with which young people identify (see IP/02/782). 

Cooperation partners

Various contacts have been established with national health authorities and NGOs for cooperation in the context of the anti-smoking campaign. The campaign was presented to NGOs and national health agencies and the majority welcomed the initiative. NGOs like the European Network on Young People and Tobacco (ENYPAT) have willingly provided their support to the campaign over recent months.  Important media partners such as the European Broadcasting Union, several national television stations, MTV and Eurosport gave over 50% discounts on the broadcast of the campaign television ads, enabling a doubling of the media volume budgeted for the campaign. An actual media value of more than € 3 million could be achieved for the new advert with a deployed budget of less than € 1,5 million. Additionally, a discount of at least 20% has been granted for the showing of the cinema version of the ad which adds up to a value of more than € 1 million.

Tobacco control in a broader context

The EU anti-smoking campaign is one element of a much broader tobacco control strategy. Directive 2001/37/EC deals with the manufacture, presentation and sale of tobacco products (see IP/02/1383).

A Commission proposal on tobacco advertising and sponsorship is currently under discussion in the European Parliament and the Council (see IP/01/767). A World Bank report on the effects of tobacco concludes that legislation ending tobacco advertising would reduce consumption - provided that it is comprehensive, covering all media and uses of brand names and logos. The Commission is taking an active role in the WHO negotiations for a legally-binding international Framework Convention on Tobacco Control which includes negotiations on a total advertising ban.

A further Commission proposal for a Council Recommendation on the "Prevention of Smoking and on Initiatives to Improve Tobacco Control" specifically addresses a series of measures which will complement the EU law in place (see IP/02/873). The Recommendation calls on Member States to adopt measures which aim e.g. at reducing the availability of tobacco products to children and adolescents, reducing the indiscriminate promotion of tobacco products, monitoring the promotion activities of the tobacco industry and improving the protection of non-smokers from the effects of passive smoking. The Recommendation is currently being discussed in the Council. 
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Annex 1

List of television channels broadcasting

the campaign adverts

	Country
	Channel

	Pan Europe
	Eurosport

MTV Europe

	Austria


	ORF

	North Belgium


	JIM TV

	South Belgium


	RTL TVI

	Denmark
	TV 2

TV 2 Zulu

	Finland
	MTV 3

Nelonen

	France
	M6

Fun TV

Paris Premiere

	Germany
	Pro 7

Sat 1

Viva

	Greece
	ET, MEGA

STAR, ALPHA

	Ireland
	Network 2

	Italy
	RAI Due

Italia 1

	Luxembourg
	Tele Letzeburg

	Netherlands
	RTL 4/RTL 5

Yorin

TMF/MTV NL

The Box

	Portugal
	SIC

	Sweden
	TV 3

ZTV

	Spain
	Antena 3

	UK
	Channel 4

E4
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List of artists which appear in the different adverts 

(subdivided by Member States)

Cinema advert - international version: Tiziano Ferro (I), Loona (NL), B3 (USA), Chayanne (Puerto Rico), Natural (USA), A-Teens (S), David Charvet (F), Wonderwall (D), Sophie Ellis Bextor (UK), B4-4 (CAN)

TV advert – MTV version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Austrian version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Belgian version: Tiziano Ferro (I), Sita (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Danish version: Tiziano Ferro (I), Sophie Ellis Bextor (UK), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Leningrad Cowboys (FIN), B4-4 (CAN), Keti Garbi (GR)

TV advert – Dutch version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV spot – Finnish version: Tiziano Ferro (I), Sophie Ellis Bextor (UK), Billy Crawford (Phillipienes), Natural (USA), A-Teens (S), Moby (USA), Leningrad Cowboys (FIN), B4-4 (CAN), Keti Garbi (GR)

TV advert – French version: Tiziano Ferro (I), Loona (NL), David Charvet (F), Billy Crawford (Philippines), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Natural (USA), Keti Garbi (GR)

TV advert – German version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Greek version: Tiziano Fero (I), Keti Garbi (GR), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Luxembourg’s version: Tiziano Ferro (I), Sita (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Irish version: Tiziano Ferro (I), Liberty X (UK), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Italian version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Portuguese version: Tiziano Ferro (I), Loona (NL), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CAN), Keti Garbi (GR)

TV advert – Spanish version: Tiziano Ferro (I), Loona (NL), Chayanne (ES), Natural (USA), A-Teens (SW), Moby (USA), Sophie Ellis Bextor (UK), B4-4 (CA), Keti Garbi (GR)

TV advert – Swedish version: Tiziano Ferro (I), Sophie Ellis Bextor (UK), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Leningrad Cowboys (FIN), B4-4 (CAN), Keti Garbi (GR)

TV advert – UK version: Tiziano Ferro (I), Liberty X (UK), Billy Crawford (Philippines), Natural (USA), A-Teens (S), Moby (USA), Leningrad Cowboys (FIN), B4-4 (CAN), Keti Garbi (GR)
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